


Oriflame International Today

Å2 Billion Euros in annual sales

ÅThe first 6 months of 2009 saw an 

International   growth of 

Å3.4 million Consultants 

Å7 500 employees 

Å900 products annually 

ÅCo-founder of World Childhood 

Foundation

ÅGlobal R&D centre with more than 

100 scientists 

Å5 own production units in 

Sweden, Poland, China,       

Russia and India 

ÅListed on the OMX Nordic 

Exchange since March 2004 

ÅProducts based on natural 

ingredients, never tested on 

animals 

ÅOperations in 61 countries of 

which 13 franchisees 



Oriflame in the UK

Å 1970 First Oriflame Consultants start selling in the UK. 

Å 1972 Oriflame Ireland opens as a licensee. 

Å 1988 First Catalogues published in the UK. 

Å 1998 Change to current Success Plan. 

Å 2006 Oriflame UK and Ireland became part of Premier Direct Group 
PLC. 

Å 2008 1st July - Oriflame was purchased by Kevin Kenny (formerly 
CFO of the Oriflame Group) and Eric McClenaghan (formerly CEO 
of PDG Plc)

Å 2009 Currently at 20% year on year growth!



What makes Oriflameôs 

products unique?

Natural Swedish Cosmetics

Å The Wisdom of Nature and the Best of Science 

Å Over 40 years of skin care expertise 

Å Innovative products of high quality at 
affordable prices

Å Environmental and animal friendly, recyclable 
and money back guarantee

Å The catalogues capture the latest beauty 
and fashion trends



Agnieszkaôs Story

ÅJoined summer 2007 to get a 

personal discount

ÅAchieved Regional Manager summer 2008
ïSales in excess of £22k

ïTeam size over 330

ÅSenior Regional Manager spring 2009
ïSales over £50k

ïTeam size over 500

ïTwo downline Regional Managers



Tamillaôs Story ïthe $1,000,000 Bonus

ÅName Tamilla Polezhaeva Title Sapphire President 

Born Russia  Family Husband & two daughers 

Favourite Product The Oriflame Success Plan 

ÅJoined 1996

ÅOriflame had to extend the Success Plan 4 times to 

accommodate her incredible growth

ÅNow has a team over 500,000 Consultants!

Å2009 Oriflameôs number one Consultant, Tamilla 

Polezhaeva, was presented with a check for $1million for 

reaching the top career level in the Success Plan.



The Competition

Global Entrepreneurship Week

To challenge students to apply their 

skills within a team environment



Business

ÅTo make real business decisions

ïA choice of products up to £1000 value

ïDirect stock sales

ï30% of all sales for team

ïEvery £1 = 2 points



Catalogue Sales 

Sell a range of cosmetic 

and toiletry products from 

the Catalogue

£1 sales = 1point



Social Media

Use social media to promote the brand

1 fan / follower = 1 point


